B EE 2 & MACAO IMAGE {>% COMPANIES

P ERERTER
SMEs eye new business opportunities

L3 BERES% 0y E4E% > 7 The future of Macao’s economy looks promising in the eyes
LR Pl g RGBS B % of small and medium-sized enterprises (SMEs) thanks to the
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BE o regions means greater opportunities and local SMEs are

continued growth of the Guangdong-Hong Kong-Macao

moving fast to ride the wave of change.
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Fashion fast forward
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The manufacturing of clothing was once the backbone of

Macao’s economy in the 1980s until the industry started to

A

go downhill later on. That however does not mean the
fashion industry has vanished entirely from Macao. Quite the
contrary. A new generation of small, individual local brands

are now attracting the attention of local fashionistas.
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Moo W A PEKIREF (A 724 423t 5 Nega C. Fashion Macau, a homegrown vintage reproduction
£ A PE NegaC F_M4p w35 A fh design house, is one of Macao’'s up-and-coming fashion
IFE KM TR R REA GhPF S SE ] o brands. Founded five years ago by local fashion designer
Nega C.enpR4&r Jb =302 52 & 2% * & Isabella Choi, Nega C. is taking its own spin on vintage-
B0 ol enPESEE N LR ER3 0 BN —  inspired style. Located at Avenida do Ouvidor Arriaga, Nega
E | w B RS A PRARZ ¥EE > Cls stylish boutique dedicates half of its space to in-house
Y- X i diERE LR L pF  designed clothing items, footwear and accessories, whereas
oo the other half of the shop sells imported trendy clothing items
from South Korea and other regions around the world.

Nega C.enk B T e 4%
K 373 P —‘J.§ o s F] b 'Frrmﬁ},i Nega C.'s own creations are inspired by fashion trends in

A RRp E Fﬁ B fﬁ. <+ England, where Ms Choi pursued her degree in fashion
3  RTRE B ¢ 2 ,&;E chm & design. “Vintage elements, floral prints, playful colours and
PR AP M BHEd o APt feminine touches are the signatures of my creations. Our
Bosn }i’;’ LR E BN S ,ﬁ%& . production line is in small runs. Every piece of clothing is
At el A AP TR T i well-made with durable fabrics under very strict quality
R T F o AP Reh control at our production studio, so what we offer are perfect
J;;;L_d: E 4 1§, o % r"’éfﬁ”‘ F N ;5 jox for sophisticated shoppers who seek fine details,” explained
Frw]do & npE e E o | thTedEE T o Ms Choi, Creative Director of the brand.
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different shapes, colours and details. They are anything but
dark and dull. The best way to keep customers interested, is

to keep up the hype and excitement of new products, Ms

new opportunities,” Ms Choi told Macao Image.

Choi said.
A > NegaC. FoAnA BT g £ Nega C. launches a new collection every one to two months
N AT A g ATk . A - éﬁﬁ ) and introduces 60 to 70 new styles every season. “From
160 3 70 BATE R CER LR design to production, retail to marketing, I'm involved in the
A HAR TR front and back line of the business, which enables me to
AR (S o1 A :Frs g;ﬂ‘ Ms o iE understand the market trends and determine better
PicEALED Fhow o #ﬁ 24 3P R T strategies for promoting sales, cutting costs and bringing in
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Fast fashion and a growing online shopping culture have

"iE & 28 SRR L = e e T dramatically changed the global retail landscape. Moving
B2 ER L L o WA DE & fastatlower prices leads to major competition among brands
Prig p Wid 2 2ATA S SfAABF i and sellers. To cope with the fast-changing business
Rt ‘? P2 B en /%f"l S ML /,'@ environment, Nega C. is planning on establishing their
PEag | % F k3 - NegaClr £ presence online. “Pinkoi is a renowned platform for original
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"Pinkoi & - B4ad  £]3k 3+ hac 2 4 designer brands. We're preparing to join the platform and
BT 5, s p B 4o p? Pinkoi o #-p  startselling overseas through the partnership,” said Ms Choi.
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Jumping into a competitive environment requires a lot of

L AAE ;L 25 Y RS effort, and Nega C. believes marketing is where their focus
Nega C.zn b # i A 4> & eh1 2 23 needs to be. “Brand awareness can lead to sales
HIZR 443 B o MR T B opportunities and much more. Currently, we are upscaling
e A LA mF kHw g o ¥ our marketing strategies through online ads and active

T s A % BEERERLZ I participation in trade fairs. Through these means, we hope to

FRAE S UBRAEM LR o AP connect with more potential buyers and lead to greater brand

FE BRI 5 BB Fo L development in the long run,” she added.
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“Pinkoi is a renowned platform for original designer brands.
We’re preparing to join the platform and start selling overseas

through the partnership.”

Isabella Choi, Founder of Nega C. Fashion Macau
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