Il SODA PANDA PRODUCT DESIGN
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Chief illustrator shines a light on how three pandas light up Mandarin’s House project
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hile Hong Kong comics enjoyed their
heyday in the 1980s, the industry in
Macao was still in its infancy.

The staggering growth in tourism brought
about by the rise of the gambling industry and
has helped comic artists disseminate their works
through commercial products. Soda Panda is one
of the success stories at the core of this souvenir
frenzy. The comic heroes are highly prized by travel
guidebooks as must-have souvenirs.

Inspired to create

The success of Soda Panda has given a boost in
confidence to aspiring artists. In the past, artists
interested in producing comic strips could only
create on a part-time basis. But rapid growth of the
tourism industry has helped turn art and culture
into one of the pillar industries. Mavis Lam, chief
illustrator of Soda Panda, says: “In 2009, mainland
China gave Macao a pair of giant pandas, Kai Kai
and Xin Xin, and that inspired me to create a panda-
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Opposite: The illustrated
guide to Mandarin's House
features the three Soda Pandas
touring the house.
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Clockwise from above left: themed comic. | combined it

Stationaries, cushion and

apparel with Soda Panda prints with the old-fashion moniker

of Macao as the 'soda city’
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Soda Panda.”

Lam gave Soda Panda
mischievous, naughty,
tender and eco-conscious
traits. She wants to spread
positive messages and happiness
through Soda Panda.

In just five years, Soda Panda became a
phenomenon that was extended from 2D comic
strips to  merchandise. Lam owes the successful
“evolution” to governmental support. At present, Soda
Panda merchandise is small and portable. The brand
participates in many initiatives promoting Macao.
“We collaborated with the Mandarin's House, one
of the world heritage sites in Macao, in a publication
project which depicts the three pandas in a tour around
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the house,” Lam says. “The pandas help readers learn
about the architectural structure and design inside, as
well as the history and cultural values of it. There is also
animation to go with it, making this one of the most
meaningful projects we've got in recent years.” Lam is
proud that Soda Panda played a leading role in a project
which is her favourite creation.

Colourful approach

As an essential souvenir recommended by guidebooks,
Soda Panda merchandise has a special flair. Guided by
an understanding of Macao as a family destination, the
creative team takes a colourful design approach.

“For T-shirts, we offer adult's and children’s sizes.
We pay extra attention to bring out the loveliness of our
characters, especially via cushion and childrenswear,
and that is highly popular,” Lam says. She is encouraged
by the sight of tourists taking Soda Panda products
home with them, as they will get to know the three
pandas better.

€€ Mavis Lam wants to spread
positive messages and happiness

through Soda Panda.
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Above: The apparel collection
is one of the specialities in the
Soda Panda series. Left: Mavis
Lam, chief illustrator of Soda
Panda illustrations
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