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Suits feature colours and
patterns with tailoring that
flatters the physiques of men in
Hong Kong, Macao and Asia.
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Company discards old-fashioned image formerly associated with business
suits and embraces chic, fun-loving element
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etting up a fashion label has never been easy.
S It has taken Fifie Menswear seven years of
hard work to get to the stage today where
it enjoys more than 80 per cent market share of
Macao's business attire sector. The company owes

its success to ateam spirit that thrives on confidence,
enthusiasm, resilience, and faith in its vision.

Flattering physiques

Fifie is committed to fashionable, down-to-earth
designs by fine-tuning traditional sizes and shapes
in small areas. Their suits, trousers and shirts
feature colours and patterns with tailoring that
flatters the physiques of men in Hong Kong, Macao
and Asia. Styles change to reflect different fashion
trends throughout the year.
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Right: Leong incorporates

a sweat-resistant fabric
patented in 2013 into

the shirts and suits of his
collections. Below: Fifie offers
products such as belts, ties
and cufflinks.
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Man Leong, the mastermind behind Fifie, says:
"Besides design and cutting, we place an even
higher emphasis on maintaining the standards for
product materials and craftsmanship. Materials
from fabrics to buttons are selected with the utmost
care. As the quantity for each product is limited, it's
easier for us to make changes promptly on style
and cutting. The fact that a cycle from design to
the rack only takes about 45 days means there is
a steady supply of new products. We source the
fabrics from large-scale importers. As there aren't
many yards in a bolt of fabric, the quality of the
fabrics is assured and this meets our standards for
design and production.”

He says Fifie is at the top of its game when it
comes to quality control, meticulously inspecting
and testing quality in a manner that would impress
connoisseurs.

To raise quality further, Leong invented a
sweat-resistant fabric in 2013, which has been
patented in Hong Kong and the mainland. Patents
are also pending in other countries. A woven strip
of polyester fibre has been created especially for
the neck and wrists. Stitched on the collars and
cuffs, the strip prevents sweat from staining the
fabric in these areas, keeping them clean, dry and
comfortable at all times.
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The design can also enhance durability of the
garment and make the collar and cuffs look crisper
by reducing friction caused by contact between the
fabric and the skin. It can also solve the yellowing
problem around collar and cuffs by reducing sweat
stains.

Chic winter shades

Fifie has incorporated fashionable trench coats
into its winter collection as it looks to expand into
colder climates. The new products comprise 100
per cent wool in the outer shell, complemented by
a robust woven fabric. In a departure from the usual
sombre winter shades, they add a chic element to
business attire.

Leong acknowledges that young people live
fun and busy social lives that often involve wearing
suits. He has developed a broader market position
that has seen Fifie move away from the old-
fashioned image formerly associated with business
suits, and embrace products favoured by customers
aged from 18 to 58.
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Top: Fifie's winter collection.
Left: Man Leong, the
mastermind behind business
menswear specialist Fifie
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