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Opposite: Soft lilac echoes
with blue embroideries on this
feminine design with ruffles on
both sides of the front.
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Third generation member of founding family sets henchmark and attracts loyal following
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ei Va, which started in Macao in 1972 and was
Lformerly known as SAN VA Garment Factory,
enjoys a 35-year history. The reins have since
passed on to the third generation of the founding
family. It has evolved from a garment manufacturer
for famous international brands to an apparel
retailer operated under the name Nega C. Fashion
Shop. Besides clothing, Lei Va designs and produces
stage costumes, setting a benchmark for fashion and

design aspirants.

Loyal following

Situated on Avenida do Ouvidor Arriaga, the hippest
shopping destination in Macao, Nega C. Fashion
Shop is under the creative and sales direction of
Isabella Choi. She has had a passion for fashion
from a young age thanks to the influence of her
family. After completing a degree in fashion design
in Britain, Choi joined Nega C. Fashion Shop and has
attracted a loyal following in just 18 months.
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Right: Emerald and cream are
complementary tones. Here,
they are coupled with different
materials to enhance the
volume of the item.

Below: Contrasting colours
and materials add a playful
splash to the designs.
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She attributes this to established styling and
marketing strategies. “Targeting women between
20 and 30 vyears of age, we offer British-style
streetwear in a variety of colours, though limited in
quantity. Each item is available in just two to three
pieces to avoid ‘outfit clash’. This has helped us
attract customers who love unique designs.” Choi's
education background translates into an eclectic yet
individualistic style of her collection.

For spring/summer 2015, Choi wants a fully-
fledged collection. “For this season, | have used
sartorial shirts and silhouettes and combined them
with feminine elements such as sheer materials
to propose a balance between masculinity and
femininity. The seasonal palette is full of pastel
colours to give a soft and refreshing feeling.” Details
such as ruffles on the front panel, bias skirt hem,
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and transparent inserts on the waist and collar are
applied for added femininity.

Mixing textures and fabrics

Footwear is another key offering. “l like mixing
different textures and fabrics in one look. This can be
seen in my footwear designs. Apart from juxtaposing
different materials, | use contrasting colours to
create bold and catchy footwear,” Choi says. Only
designers with creativity, an eye for beauty, and
design flair can master the playful design grammar
in footwear faculty. Luckily, Choi is the right person
to push the envelope of fashion and footwear and
make them a statement of personality.
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Left: Isabella Choi, designer

in chief at Nega C. Fashion
Shop under Agéncia Comercial
Lei Va Macau
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