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Review Culture has revived Macao’s azulejo tilemaking traditions to create popular

tourist and corporate gifts
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zulejos, or blue and white ceramic tiles, are
Afound all over Macao. Inspired by window

grilles, their magnificent floral patterns or
prints highlight the city’'s historic traditions in artistic
tilework. Review Culture began with a group of artists
who shared the same passion for azulejos, and aims
to integrate ceramic art with the city's heritage
and produce Macanese-style cultural and creative
products.

Nostalgic colours

The company's general manager, Waison Ho, extends
the azulejo’s legacy with a coterie of artists who
study the techniques and historical background of
the tilemaking craft. When they create azulejos,
they follow authentic Portuguese traditions, from the
selection of the paint brush, to tiles and paints.

“We are bonded by the same passion towards
tileworks, and we treat every detail with great care,”
Ho says.

When the company buys its paint brushes, for
instance, it orders fine-quality brushes from Europe,
“which are extremely soft with pointed bristles”,
he says. “They are much easier to handle when used
for details.”

Azulejos might seem easy to make, but eachis a
time-consuming piece of art that requires an artisan's
immense effort. Before the artists paint beautiful
patterns on a tile, they make sketches on paper and
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Opposite: The most apparent
merit of digital printing is its
ideal rendering of every detai.
Below: A print showing the
Ruins of St Paul's
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“Riding the wave of the city’s tourism boom, Ho turns
azulejos into a range of souvenirs, which offer tourists
alternative gift options to foodstuff in Macao.
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Above: This product from the
“Macao Impression” series is

inspired by street nameplates.
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then measure them precisely. After the tiles are
glazed and painted, they are fired at 1,200 degrees
Celsius for eight hours. Only 30 are baked at a time,
so each tile is rare or unique.

Riding the wave of the city's tourism boom, Ho
turns azulejos into a range of souvenirs, including the
easy-to-carry azulejo keyrings and wall ornaments,
which offer tourists alternative gift options to
foodstuff in Macao.

The perfect souvenir
Review Culture offers digitally printed ceramics as
well as traditionally handicrafted azulejos.

“The most apparent merit of digital printing, other
than being convenient and time-saving, is its ideal
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rendering of every detail,” Ho explains. “When going
digital, every pattern printed can achieve absolute
identicality, without even the slightest differences
often seen on handcrafted pieces.”

The company can even make the azulejos more
colourful, at the client's request, Ho says.

“As for quantity, we are very flexible,” he says.
"We accept every order, even if a customer just needs
one single piece of tilework.”

Azulejos chart the city's cultural landscape to the
present day, and make a beloved business gift or event
souvenir option in Macao. Review Culture's loyal clients
include the Macao Youth Federation, the Chinese
Youth Advancement Association, the University of
Macau, and some churches and research centres.

Ho also works on new azulejo patterns with
creative young talents who have a genuine interest in
ceramic art. He hopes that the tiles can venture into
the global market, so that their craft's unique heritage
can be well-preserved and extended.
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Left: Review Culture also
produces souvenirs for local
organisations. Below: Waison
Ho, general manager of
Review Culture
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Tel: (853) 6331 0173
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